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Instructor Information   Course Information                          
Dr. Kane X. Faucher     Lectures: Mon 9:30-12:30 FNB 1220 
Office: FNB 4050     
Office Hours: Wed 1-3pm 
E: kfauche@uwo.ca 

Prerequisites 
None 

Course Syllabus

With the widespread prominence of recent social networking online sites such as Twitter and 
Facebook, certain questions arise as to how virtual selves are constructed, how social networking 
actually “works” as a social venue in what is called “digital participatory culture,” and the limita-
tions inherent to this fusion of Internet technology and the public sphere. This course will briefly 
survey the history of social networking and consider its impact, as well as its multitude of alter-
nate uses, as a professional, social and corporate platform. 
 The act of social networking tells us very little about its sociological, historical and psy-
chological contexts. This course will ask the key questions of what is a social network? What is 
it made of? How is it maintained? What are the social and ethical issues involved in social net-
working?  
 In terms of our more practical component, we will cover issues that involve social media 
networking that overlaps with political/strategic communication, story-branding and marketing, 
and influence. Weeks 1-4 will provide an overview of the social media environment; weeks 5-7 
will target social media and theories of influence; and weeks 8-12 will cover practical examples 
in both the public and private sectors. 

Course Materials 
This course is lecture-based
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Course Itinerary 

Lectures are three hours. 

Evaluation 
30% - Social media campaign case study I (politics)  January 27 
30% Social media campaign case study II (corporation) March 3 

30% - Social media campaign case study III (non-profits) March 24 
10% - Participation March 24 

L Topics

1 Introduction; overview, customs, beliefs, hierarchy of needs

2 Social Network Analysis (SNA): The Basics, From Nodes to Networks.

3 BOTS, BOTnet, MIP, influence.

4 Online communities, UGC, comment pits. Forums to Facebook

5 Social Influence models (influence I)

6 Digital identification and targeting (influence II)

7 Digital consumer behaviour paradigms

8 Social media in the workplace

9 Developing social media strategies - lessons from corporate and political 
campaigns

10 From strategies to tactics

11 Professional communication protocols - digital etiquette, emailing

12-1
3

Conclusion, in-class live “tweet” event



*All assignments are due digitally on OWL Sakai in Word document format before 11:55 
PM on the due date 

*Note: Assignment details and digital syllabus will be made available electronically 

Students will receive graded work worth no less than 15% at least 3 days prior to the deadline for 
withdrawal without academic penalty. Students can find details about this academic policy here: 
http://www.uwo.ca/univsec/pdf/academic_policies/exam/evaluation_undergrad.pdf.  Please note, 
students are responsible for ensuring that they are aware of the grades they have received in their 
courses. 

All assignments MUST be submitted as a PDF, not in DOC format.  

Course Policies 

The use of electronic devices (laptops, tablets, phones) are for class-related purposes only. Do 
not abuse the privilege of using laptops for non-course related activities. Phones are only permit- 
ted to take pictures of complex lecture slides. The use of phones in class for other purposes is 
rude, insulting, and distracting to our shared learning environment. Students who cannot put 
away their phones during class time will be asked to leave. They may be asked to schedule an 
appointment with the Associate Dean and/or academic counselling to discuss their classroom 
conduct, and will need to provide a letter to the instructor acknowledging the violation, and a 
plan to ensure it does not recur, prior to being readmitted to the classroom environment.  
 Our classroom is a non-judgemental space that aligns with academic freedom of expres-
sion, with some limits. It is expected that students treat one another with civility and respect at 
all times. Aggressive or hostile behaviours will not be tolerated, and students are encouraged to 
review the Student Code of Conduct.  

Communication/Consultation 
I make every effort to be as flexible as possible in accommodating student requests for consulta- 
tion. During peak times (generally prior to when an assignment comes due), it may be more dif- 
ficult to contact me. You may wish to “beat the rush”, which means beginning your assignments 
earlier and coming to me with issues as they arise.  
 An email consultation model has been adopted for its many benefits, and to overcome 
many of the impediments of in-person consultation due to the pandemic. As ever more students 
appear to be experiencing difficulty articulating their thoughts in written form (a form that is crit- 
ical to the mission and meaning of academia itself), this serves as an ideal communication chan- 
nel to practice those skills, whilst also affording more opportunity for all concerned to reflect on 
questions prior to responding as opposed to giving “off the cuff” replies as is typical in verbal 
communications. That said, office hours are still available on a first come drop-in basis. Please 
note that masks are mandatory for office hour visits as they are in regular classroom settings, and 
that it may even be preferable to consider the email consultation model instead.  

http://www.uwo.ca/univsec/pdf/academic_policies/exam/evaluation_undergrad.pdf


 My policy concerning email is that I endeavour to respond within 24 hours, and at reason- 
able times. That means you should not expect an immediate reply to your email delivered at 2 am 
or on weekends until the usual working week and daylight hours. That means 9 to 5, Monday to 
Friday. If you do not receive a response within 24 hours, please resend. NB: If I need to get in 
contact with you about an urgent matter, please do make a habit of keeping sufficient space on 
your account so the email does not bounce. 
 * Emails should not contain questions easily answered by either the syllabus or assignment 
documents. 
 * I will read working thesis statements or discuss research questions, but please do not ask 
me to read entire drafts of assignments out of fairness for my time, and those students who can-
not benefit from such feedback. Taking some risk and initiative is a part of life. My full feedback 
is provided once the assignment is officially submitted, not before. 

Late Assignment Policy 
Late assignments will receive a zero. If extenuating circumstances prevent the timely submission 
of an assignment or paper, documentation is required (see Academic Accommodation below). All 
assignments must be submitted by the due date. IMPORTANT: Please do not send or show me 
medical notes - I value your privacy and do not have the specific authorization to vet medical 
notes. 
 If you have received accommodation through the counselling office, a confirmation email 
is sent to both the student and professor, asking the student to get in touch immediately to discuss 
a new due date. Please heed that request for immediacy.  

Electronic Submission 
All assignments are to be submitted via our Learning Management System (OWL). No paper 
copies. Unless otherwise specified, please submit as a PDF except where indicated. All word 
processing software has the function of being able to export in PDF. The rationale behind using 
this file type is that it “flattens” formatting so that however it looks on the student’s end is how it 
will appear on the instructor’s end without information loss that can occur if two different word 
processing software are used. This also helps to “lock” any visual elements like imported images, 
charts, graphs, and fonts.  

Work Submission and Feedback 
Apart from extenuating circumstances, I generally have a one or two week turnaround policy, 
which means I will have your work graded with feedback ready online. Pending my workload, 
you may receive feedback much sooner. If you submit sooner, you may also receive feedback 
sooner, which may be a great way of decreasing academic stress toward the end of the semester 
when all the big assignments across several courses comes due.  

Missed Classes  
In the event students have to miss a class for any previously known or unanticipated reason, they 
are encouraged to speak with a classmate to learn what was missed. In fairness, asking me what 
was missed is nearly equivalent to asking me to recreate a three hour lecture. With the exception 



of those students who are on file with Accessible Education, lecture notes and course slides are 
considered proprietary, so are not posted on OWL or distributed in any way. Since there is no 
exam in this course, a missed class should not have any appreciable impact on successful com- 
pletion of assignments.  








